ALCOHOLIC BEVERAGE INDUSTRY 
Campaign Urges Consumers to Use Less of Company's Products by Perry Luntz, 
Octeber 


ANNUAL REPORTS 


mS How and Why Rockwell-Standard Speeded Up Its Annual Report by Robert L. 
Wertman, April 


Planning an Annual Report—Checkpoints for Decision by Wirt E. Myers, April 


ART (CULTURAL AFFAIRS) 


é Esso’s Support of the Arts Ties In with ‘Positive Nationalism’ by Robert E. 
Kingsley, August 


Who Gives a Dollar for Art? by George Alan Smith, March 


VISUAL 
MD Wew Audience Outlets Created for Films by Carl H. Lenz, December 


BANKING 
i Cleveland Bank Communicates ‘The Ideas We Keep’ by C. A. Bell, October 


BROADCASTING: RADIO-TV 

Closed-Circuit Television Personalizes Company’s Report by Pat Kearns, Jr., April 
Radio Specials Create New Interest in Counseling by Hal Copeland, August 
Survey Reveals Television Program Needs by Marvin L. Holmes, August 


BUDGETING 
Budgeting for Small Business Public Relations by Albert Millet, August 


BUSINESS 
American Youth: Why They Avoid Involvement with Business by Edward L. Bond, 
Jr., May 
Business-Government Communication: A Symposium by Stephen K. Galpin, James 
G. Morton, and Martin C. Powers, October 
Dialogue: Best Hope for Business-Government Rapport by Carlton E. Spitzer, 
August 


COMMUNICATIONS 


= Give Company Bulletin Boards the Attention They Deserve by Dan J. Forrestal, 
December 


Some Views on the Communications Task by J. Carroll Bateman, October 


Towards an International Language and Common Computer Vocabulary by Roy J. 
Leffingwell, October 


COMMUNITY RELATIONS 


im Daily Newspaper Ads Play Useful Role in Employee and Community Relations by 
Irving Smith Kogan, October 


Manhattan View Provides Coast-to-Coast Public Relations by Allen M. Bailey, 
January 


Police Public Relations: The Climate of Law & Order by Walter Arm, January 

Public Relations in Plant Relocation by W. James Schmidt, November 

Salt River Project Campaigns to Keep Part of America Beautiful by Bing Brown, 
March 


COMPANY—NAME CHANGES, PUBLICATIONS, SIGNS, SYMBOLS 


The Making of an Industrial Editor: The Editor and Creative Photography by 
Gerald D. Hurley. The Editor as an Advocate by Carl B. Kaufmann, September 


CORPORATE—ADVERTISING, GIVING, IMAGE, RELATIONS 

$40,000,000 Being Spent to Lure More Industry and Tourists by W. H. Long, 
October 

Campaign Urges Consumers to Use Less of Company’s Products by Perry Luntz, 
October 

Cleveland Bank Communicates ‘The Ideas We Keep’ by C. A. Bell, October 

Corporate Identification Key to Global Marketing Success by John J. McDevitt, 
Jr., November 

Daily Newspaper Ads Play Useful Role in Employee and Community Relations by 
Irving Smith Kogan, October 

The Growing Multi-Product Company: How Recognition is Achieved by Gerald 
Stahl, September 

How to Use TV Billboards to Build Identity by Laurence A. Price, October 

The INA-CARE Friendship Program: The Sales Campaign Built Around Public Re- 
lations by Stephen R. Lawrence, February 

Magazine Investments Show Page Gain But Decline in Revenue by Andrew J. 
Cullen, October 

Mobil Oil Promotes Safe Driving With ‘We Want You to Live’ Campaign by James 

D. Elgin and Homer T. Fort, October 
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Newspaper Series Keeps Milwaukee Moving Ahead by Newell G. Meyer, January 


‘People of Advertising’ Theme of Advertising Recognition Program by Frank G. 
Kenesson, March 


Portrait Photography Can Carve Corporate Image by Gene Botsford, May 


Public Relations Advertising: Time to Build a Corporate Franchise by Andrew J. 
Cullen, October 


What A ae Serve to the Breakfast Tables of Congress by John M. Dower, 
The Widening Scope of Corporate TV Advertising by Richard D. Erickson, October 


EDUCATION (see also FELLOWSHIPS AND SCHOLARSHIPS) 


College Public Relations: Backdrop and Interpretation by Robert G. Smith, 
November 


Colleges Must Stress Needs of Public Not Their Own by Willard Hunter, July 

Confessions of a Pedagogue by Eugene F. Lane, November 

A — of University Graduates in Public Relations Practice by William Taylor, 
jay 


Public Relations—A Part of a Rehabilitation Program by Bill Kammin, February 


EMPLOYEE RELATIONS 


Daily Newspaper Ads Play Useful Role in Employee and Community Relations by 
Irving Smith Kogan, October 


The Hardest Story Ever Told: Employee Benefits by Willard A. Weiss, July 

How to Undermine an Organization by Harry Levinson, October 

Management is Not Listening to its Employees by Henry G. Harper, August 

The Myth of ‘Selling’ Free Enterprise by Martin Wright, September 

Speedy Re-employment: Solution to a Delicate Public Relations Program by 
Bernard Haldane, May 

ETHICS 

The Spy Who Went Out in the Heat: A Story of Business Ethics by William L. 
Safire, February 

EXHIBITS 

Flying Corporate Showcase is Ambassador for Aluminum by John L. Fleming, 
December 


International Meetings Can Be Tailored to a U.S. Format by Andrew J. Lazarus, 
September 


FELLOWSHIPS AND SCHOLARSHIPS (see also EDUCATION) 

International Fellowships: Long Term Investments in Good Will by Sondra K. 
Gorney, July 

FINANCIAL 

Closed-Circuit Television Personalizes Company’s Report by Pat Kearns, Jr., April 

The Eight Components of Financial Public Relations by Evelyn Konrad, April 


How and Why Rockwell-Standard Speeded Up its Annual Report by Robert L. 
Wertman, April 


Investor  eneeeee Some Common Management Mistakes by Harold M. Gartley, 
Apri 


Mere Disclosure is Not Enough by Harold Burson, November 
New Factors in Financial Public Relations Policy by Robert J. Wood, April 
Planning an Annual Report—Checkpoints for Decision by Wirt E. Myers, April 


The Spy Who Went Out in the Heat: A Story of Business Ethics by William L. 
Safire, February 


Timely Disclosure: Ignore It at Your Peril by Robert W. Taft and Craig S. 
Thompson, April 


Will All Those Who Understand Financial Statements Please Rise? by Allen D. 
Apri 


FREE ENTERPRISE 
The Myth of ‘Selling’ Free Enterprise by Martin Wright, September 


FUND RAISING 
The Essential Ingredient in Fund Raising by Frank E. Hewens, February 


GOVERNMENT 


Business-Government Communication: A Symposium by Stephen K. Galpin, James 
G. Morton and Martin C. Powers, October 


Dialogue: Best Hope for Business-Government Rapport by Carlton E. Spitzer, 
August 


GRAPHICS 


Corporate Identification Key to Global Marketing Success by John J. McDevitt, 
Jr., November 
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INSURANCE 


The INA-CARE Friendship Program: The Sales Campaign Built Around Public Re- 
lations by Stephen R. Lawrence, February 

Manhattan View Provides Coast-to-Coast Public Relations by Allen M. Bailey, 
January 


INTERNATIONAL 

The Atlantic Community and Economic Growth by General Lauris Norstad, June 

Belgium: A Planned Industrial Revolution by Dr. Guy Van de Velde, June 

Corporate Indentification Key to Global Marketing Success by John J. McDevitt, 
Jr., November 

The Duties of an International Public Relations Coordinator by Sylvan M. Barnet, 
Jr., July 

Esso’s Support of the Arts Ties In with ‘Positive Nationalism’ by Robert E. 
Kingsley, August 

Global Public Relations Backs Up Early Bird Telecast by Jay Weitzner, June 

How the ‘Free World Enterprise Association’ Can Dramatize the Positive by Elmer 
L. Winter, June 


International Fellowships: Long Term Investments in Good Will by Sondra K. 
Gorney, June 


International Meetings Can Be Tailored to a U.S. Format by Andrew J. Lazarus, 
September 


Israel: How Public Relations is Reshaping Its Identity by Thomas J. Kraner, June 
Latin America: How U.S. Corporate Prestige Stacks up by Harry Muller, June 


Overseas Operations: You May Have to Consult the Royal Astrologers by Max 
Hampton, June 


Survey Shows International Public Relations Accelerating by James B. Strenski, 
June 


Towards an International Language and Common Computer Vocabulary by Roy J. 
Leffingwell, October 


UN We Believe Enlists Executive Participation to Stay Alive by Betty Vaughn, June 


Venezuela: Some Public Relations Projects Dedicated to the Improvement of Man 
by Dr. Frank Alcock, November 


LABOR RELATIONS 
New York’s Transit Strike: Lack of Communications Made it Inevitable by Harold 
R. Newman, May 


MANAGEMENT 

Management is Not Listening to its Employees by Henry G. Harper, August 

Plenty of Output—But Where’s the Input? by Frank E. Hewens, October 

MARKETING 

Should Public Relations Take Over Marketing—or Vice Versa? by Dr. Steuart H. 
Britt, September 

MASS MEDIA 


Educational Television: Growing Public Relations Opportunity by Frederick 
Jacobi, March 


Newspaper Series Keeps Milwaukee Moving Ahead by Newell G. Meyer, January 
The Scientific Concept of Media Selection by Richard Toohey, September 


NEWSLETTERS 

Newsletters: The Underdeveloped Area for Publicity by Morris T. Hoversten, 
March 

POLICE 

Police Public Relations: The Climate of Law & Order by Walter Arm, January 


POLITICS 

The Candidate, Campaign and Ballot Box by Ray W. Fenton, March 

PHOTOGRAPHY 

The Editor and Creative Photography by Gerald D. Hurley, September 

Portrait Photography Can Carve Corporate Image by Gene Botsford, May 

Public Relations Must Include Photography and Reporting by Frank W. Wylie, 
August 

PLANT RELOCATION 

Public Relations in Plant Relocation by W. James Schmidt, November 


PROMOTION/DEVELOPMENT 


$40,000,000 Being Spent to Lure More Industry and Tourists by W. H. Long, 
October 


Newspaper Series Keeps Milwaukee Moving Ahead by Newell G. Meyer, January 


PUBLIC OPINION 

How the New Deal Kept Abreast of Public Opinion by Robert L. Bishop, July 

PUBLIC RELATIONS—GENERAL, CAREERS, COUNSELING, 
DEPARTMENTS, HISTORY, ORGANIZATION 

Computers and Public Relations Management by J. E. Schoonover, May 

Confessions of a Pedagogue by Eugene F. Lane, November 

Creative Problem Solving is Multi-Directional by Charlotte C. Klein, May 


How Public Relations Directors Can Get the Most Out of Their Agencies by Saul 
L. Warshaw, October 


How The New Deal Kept Abreast of Public Opinion by Robert L. Bishop, July 


How to Promote a Public Relations Consulting Business by David Scott-Atkinson, 
November 


How to Survive the First 60 Days as a Counsel by John F. Budd, Jr., January 


Idea Distribution Key to Executive Decision Making by W. Howard Chase, Mare 
Ivy Lee Day Held in Georgia by Earl T. Leonard, Jr., February 


New Business Presentations: The Gap in Professionalism by Chester Burger, 
March 


Plenty of Output—But Where’s the Input? by Frank E. Hewens, October 

The Professional Approach to Planning by E. Stuart Wells, October 

Public Relations Executive Under Fire by Chester Burger, October 

Public Relations Platitudes: Ten for Extinction by James J. Cassidy, December 
Radio Specials Create New Interest in Counseling by Hal Copeland, August 


Should Public Relations Take Over Marketing—or Vice Versa? by Dr. Steuart 4) 
Britt, September 


What Public Relations Services are Ad Agencies Performing? by G. Victor Barks 
man, February 


Why They Leave Journalism by Richard H. Costa, February 


PRSA 
The Public Relations Journal: 20th Anniversary Review, January 
The Public Relations Journal: 20th Anniversary Review, February 


PRSA Institute: The Implications of Behavioral Science by Thomas J. Kran 
December 


PRSA’s First Accreditation Examination—A Description by Kalman B. Druck) 
November 


Silver Anvil Awards Program Now in Its 22nd Year, January 

Week in Brief: A Report on the Seventh Public Relations Institute by Charles 
Clarke, January 

PUBLIC SERVICE 

How to Use Billboards to Build Identity by Laurence A. Price, October 


PUBLICITY 

Can Publicity Really Sell a Consumer Product? by Thomas L. Harris, Novembi 
Look What’s Happened to Press Agents by Carlton E. Spitzer, January 
Merchandising: The Publicity Pay-Off by Thomas L. Harris, May 

National Game Fad Staged in Ft. Lauderdale by Bill Kaufman, November 

The Scientific Concept of Media Selection by Richard Toohey, September 


RECREATION/SPORTS 

Triple Play Achieved by Honorary Yankee Batboy Program by Warren W. Schwed, 
July 

RESEARCH (see also SURVEYS) 


American Youth: Why They Avoid Involvement with Business by Edward L. Bond, 
Jr., May 


Computers and Public Relations Management by J. E. Schoonover, May 
The State of Public Relations Scholarly Research by Raymond Simon, July 
Why They Leave Journalism by Richard H. Costa, February 


SAFETY 

Mobil Oi! Promotes Safe Driving with ‘We want You to Live’ Campaign by James 
D. Elgin and Homer T. Fort, October 

SALES 

The INA-CARE Friendship Program: The Sales Campaign Built Around Public Re 
lations by Stephen R. Lawrence, February 

SALES PROMOTION 


Flying Corporate Showcase is Ambassador for Aluminum by John L. Fleming, 
December 


National Game Fad Staged in Ft. Lauderdale by Bill Kaufman, November 

SOCIAL SCIENCE 

PRSA Institute: The Implications of Behavioral Science by Thomas J. Kraner, 
December 

SPEAKER’S BUREAUS/SPEECH MATERIAL 

How to Make a Good Speech . . . If You Want To by Vincent Drayne, November if 

SPECIAL AUDIENCES 

Public Relations—A Part of a Rehabilitation Program by Bill Kammin, February 


SURVEYS (see also RESEARCH) 


National Survey Explores Role of Women in Public Relations by Virginia G. jj 
Weber and Walter W. Seifert, July 

A Profile of University Graduates in Public Relations Practice by William Taylor, 
May 

Survey Reveals Television Program Needs by Marvin L. Holmes, August 

TOURISM/TRAVEL 

$40,000,000 Being Spent to Lure More Industry and Tourists by W. H. Long, 
October 

YOUTH 


American Youth: Why They Avoid Involvement with Business by Edward L. Bond, 
Jr., May 


Triple Play Achieved by Honorary Yankee Batboy Program by Warren W. Schwed, 
July 


WOMEN 


National Survey Explores Role of Women in Public Relations by Virginia G. 
Weber and Walter W. Seifert, July —DIP 


36 


PUBLIC RELATIONS JOURNAL 


—— 


rch 
er, 
r 
ark 
1ef, 
chy 
b 
ed, 
nes 
Re- 
ing, 
ner, 
ber 
ary 
G. 
lor, 
ing, 
nd, 
ed, 
G. 
DIP 
AL 


